
that are still a reference 
in many people’s 
minds.  

Are we being nostalgic? 
Well, yes...no wrong in 
admitting to that. Even 
though times are funda-
mentally different and a 
lot more challenging, 
please accept our 
wishes that this might 
be the beginning of a 
useful, fun and infor-
mative product that will 
assist you in under-
standing the “American 
way”. 

Welcome, readers to 
this first edition! 

Public diplomacy is a 
lot like marriage. If you 
do not cultivate the 
relationship, sooner or 
later it is bound to 
wither and someone 
else will take the space 
that used to be yours.   

Although the United 
States has had a very 
good relationship with 
Portugal for a longtime, 
it would be highly pre-
sumptuous of us to 
take the Portuguese for 

granted when it comes 
to understanding U.S. 
foreign policy.  

This electronic newslet-
ter is born under the 
spirit of a relationship 
that we wish to further 
strengthen, so both 
sides can grow in mu-
tual understanding.  

Furthermore, many 
Embassy contacts still 
remember the days of 
the United States Infor-
mation Agency, known 
abroad as USIS,  that 
used to put out a num-
ber of products, news-
letters among  them,  
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Celebrating Literacy Worldwide 
September 8 celebrated 
International Literacy 
Day. For the past 38 
years, this date has 
aimed at reminding the 
global community  of 
the status of  literacy 
and adult learning 
worldwide.  

The ability to read is a 
gateway to educational 
excellence and a key to 
success in any democ-
ratic society. But fur-
thermore, for individu-
als it also paves the way 
to dreams, fulfillment 
and greater personal 
confidence.  

United States First 
Lady Laura Bush made 
education and literacy 
the centerpiece of a 
renewed partnership 
with UNESCO  in sup-
port of human rights, 
tolerance and learning 
worldwide  when she 
organized and hosted in 
New York in 2006 the 
White House Confer-
ence on Global Liter-
acy.   

Yet, worldwide, despite 
many and varied ef-
forts, literacy remains 
an elusive target: some 
774 million adults lack 

minimum literacy skills; 
one in five adults is still 
not literate and two-
thirds of them are 
women; 72.1 million 
children are out-of-
school and many more 
attend irregularly or 
drop out.  

Portugal and the U.S. 
are particularly well-
positioned to  help im-
prove the lives of men, 
women and children in 
various nations. May 
this date serve as a re-
newal of that commit-
ment.   

Literacy is key to a na-
tion’s policies.   It  segues 
into  empowerment, better 
health, economic growth, 
and personal fulfillment.  
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Did you know that…? 

STATE of  mind:   FLORIDA 
 

The 27th State to be admitted to the con-
federation on March 3, 1845, Florida is 
known as the “Sunshine State”, with Talla-
hassee as its capital city. Currently governed 
by Charlie Crist, its major economic 
strengths include international trade, tour-
ism, agriculture and space industry leading 
to a state budget of around 65 billion dol-
lars and a gross state product of around 491 
billion dollars (2001).   It is also the state 
with the fourth largest population, right 
after California, Texas and New York. Flor-
ida has over 17 million inhabitants, and 
each day it is estimated that 1,000 new residents move there.  Renowned for its beaches and 
golf courses, it is an obvious target for tourists — both foreign and domestic. Boasting 12 
international airports, it is home to Orlando’s Disney Park, Daytona’s NASCAR competi-
tion, Hemingway’s hometown Key West and a lot more. With so much to see and discover, 
it is no wonder that Florida welcomes 6 million campers every  year!  

Are you next?   

For more information, visit www.stateofflorida.com 

 

On September 15, 1789,  
U.S. Congress passed "An 
Act to provide for the safe 
keeping of the Acts, Re-
cords, and Seal of the 
United States, and for other 
purposes." This law 

changed the name of the 
Department of Foreign Af-
fairs to the Department of 
State because certain do-
mestic duties were assigned 
to the agency. 219 years 
later, the State Department's 
embassies span the world in 
more than 190 countries, 
employing 48,000 American 
and foreign service nation-
als, who represent a variety 
of backgrounds.                
On average, a career diplo-
mat’s tour abroad lasts  one 
to four  years depending on  

post and specific situations. 
Diplomats periodically re-
turn to  the United States so 
they do not lose sight of the 
country and culture they 
represent, such tours in the 
capital city lasting a maxi-
mum of five years. In order 
to be a member of the 
American Foreign  Service, 
applicants must be U.S. citi-
zens, be at least 20 years old 
and no older than 59 years 
of age, and be available for 
worldwide assignments. ◊ 
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Need for Speed?

A Hemingway  

fan? longing to 

meet disney 

characters or 

explore the best 

of business? 

Go south!  

U.S. Department of State at 
the dawn of the 19th century.  



As soon as word comes that a 
Secretary or President is 
coming our way, the Embassy 
becomes a whirlwind of ex-
citement and planning.  Con-
doleezza Rice’s recent visit to 
Lisbon was no exception, even 
though the Secretary stayed 
for less than 24 hours. Here 
now, we give you a taste of 
what it feels like on the other 
side of the ropeline. 
  

 
The way your boss tells you 
that a VIP visit is coming 
depends on his personal 
style. The Diplomat:“I’ll 
need to rely on your energy 
soon...” The Secretive One: 
“Are you planning on going 
away around the week of 
September 5?” The For-
tuneteller: “We shall receive 
a very important visit 
shortly, but more will be 
revealed to you on Tues-
day.”     
 
Truth is that the dates for 
the visit are not always clear 
and there is only one thing 
you can be sure of - prepare 
for repeated changes until 
“D-day”. The other good 
idea is to cushion your per-
sonal life for the particular 
period of time. Shop ahead, 
cook in advance, hire baby 
sitters     or bribe your par-
ents and in-laws. The min-
ute the cycle starts, nothing 

else takes priority.  Got it? 
You are now as ready as you 
can possibly be for the ad-
venture.  
 
A high level visit starts with 
the arrival of an advance 
team who will visit the sites, 
run the routes, learn about 
local angles, etc. You want 
to keep them happy, so take 
them for  a Pastel de Belém.  
As the timeline evolves and 
countdown meetings un-
fold, you will understand 
that  such visits are like the 
Oscar Awards — everything 
is highly choreographed and 
there is no room for sur-
prises.  
 

 
Menus, official gifts, the size 
of the  bed, risers, a menac-
ing cobblestoned pavement 
or the number of questions 
to be asked at a press con-
ference can all be major 
headaches for planners. But 
VIP visits are always memo-
rable for their stories.   
 
To this day, Embassy staff 
still recalls the special bed 
that was made in the em-
bassy for Ronald Reagan 
when he came through, be-
cause back then all other 
beds were too small. The 
bed was such a hit, that the 

carpenters autographed the 
bed and President Reagan 
had it shipped to the U.S. at 
the end of the visit!   

 
Despite the importance of 
issues such as the Caucasus, 
NATO or Lajes, for Em-
bassy staff the highpoint of 
the visit was the Meet & 
Greet, where Condoleezza 
Rice acknowledged the 25th 
anniversary of the current 
embassy facilities and shook 
hands with “everyday folks” 
who make miracles happen 
on the ground.  
 
But you know what? As 
much as embassies love 
these events, the minute the 
officials take off, we are 
ready for the ”wheels up”   
Party.  
 
It is all about celebrating 
mission accomplished! 
 

Working a SecState Visit 
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The word “azulejo” (tile) 
stems from the Arab azzelij, 
which means small polished 
stone and designated byzan-
tine mosaic from the Near 
East. Although the first tiles 
date back to Ancient Egypt, 
their use spread with Islamic 
expansion when Arabs 
brought them to the Iberian 
Peninsula in the 14th century.  
 
It was the year of 1498 when 
King Manuel I travelled to 
Spain and was bedazzled 
with the exuberance of 
Moorish inter iors  in 
Zaragoza, Toledo and 
Seville. Upon return and 
wishing to build a residence 
in a similar style, he ordered 
the importation of tiles from 
Seville, turning the National 
Palace of Sintra into one of 
the best and most original 

Visitors coming through the 
U.S. Embassy in Lisbon  
often marvel at the tiles 
decorating the Manor 
House, the chapel and gar-
dens of our mission. In fact, 
when the U.S. Government 
acquired the current embassy 
grounds, then known as 
Quinta do Pinheiro, the 
Espírito Santo Lima family 
imposed a requirement for 
the deal -- that the buildings 
exhibiting such patrimony 
never be demolished. 
 
And understandably so. 
 

examples of such artwork in 
Portugal. 

The U.S. embassy is fortu-
nate to thus be part of a vast 
list of sites exhibiting Portu-
guese tiles, such as the Tile 
Museum, Casa do Alentejo, 
Cervejaria Trindade, or the 
Church of Madre Deus, to 
mention just a few.      

 @  a glance : Embassy Tiles 

Coming up  

W Oct.  13-17  Embassy volunteers help build house for 
 Habitat for Humanity   

 

W Oct.  18: A Pink Ribboned Affair Fundraising Dinner  

Phone: 21 770 2443 
Fax: 21 727 1409 
E-mail: CarmoAC@state.gov 
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The U.S. embassy 
proudly exhibits a 
beautiful collection 
of Portuguese tiles. 
On the right, two 
examples of this 
artwork inherited 
from the Arabs.  

WE ARE ON THE WEB! 
Please check out our new 
homepage at 
http://portugal.usembassy.gov  

Office of Public Affairs 
U.S. Embassy Lisbon 
Av. das Forças Armadas a Sete Rios 
1600 -085 LIsboa 
Portugal 


