
information. Your custom-

ers or employees will look 

forward to its arrival. 

This story can fit 175-225 

words. 

The purpose of a newslet-

ter is to provide specialized 

information to a targeted 

audience. Newsletters can 

be a great way to market 

your product or service, 

and also create credibility 

and build your organiza-

tionõs identity among peers, 

members, employees, or 

vendors. 

First, determine the audi-

ence of the newsletter. This 

could be anyone who 

might benefit from the 

information it contains, for 

example, employees or 

people interested in pur-

chasing a product or re-

questing your service. 

You can compile a mailing 

list from business reply 

cards, customer informa-

tion sheets, business cards 

collected at trade shows, or 

membership lists. You 

might consider purchasing 

a mailing list from a com-

pany. 

If you explore the Pub-

lisher catalog, you will find 

many publications that 

match the style of your 

newsletter. 

Next, establish how much 

time and money you can 

spend on your newsletter. 

These factors will help 

determine how frequently 

you publish the newsletter 

and its length. Itõs recom-

mended that you publish 

your newsletter at least 

quarterly so that itõs consid-

ered a consistent source of 
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Caption describing 

picture or graphic.  

Secondary Story Headline 

This story can fit 75-125 

words. 

Your headline is an impor-

tant part of the newsletter 

and should be considered 

carefully. 

In a few words, it should 

accurately represent the 

contents of the story and 

draw readers into the story. 

Develop the headline be-

fore you write the story. 

This way, the headline will 

help you keep the story 

focused. 

Examples of possible head-

lines include Product Wins 

Industry Award, New 

Product Can Save You 

Time!, Membership Drive 

Exceeds Goals, and New 

Office Opens Near You. 
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Women's History Month 

Honors Environmental-

ists  

Secondary Story Headline 

Rachel Carson was 

a quiet woman who 

stirred extraordi-

nary controversy 

that persists dec-

ades after her 

death. Her 1962 

book Silent Spring  

brought world-

wide attention to 

the harm to human 

health and the envi-

ronment wrought 

by mishandling of a 

powerful pesticide, 

fomenting the envi-

ronmental move-

ment. In the 100th 

anniversary year of 

Carson's birth, this 

publication exam-

ines how occasion-

ally in history a 

book with a power-

ful idea can bring 

about peaceful but 

dramatic change in 

a democratic soci-

ety.  
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Related  Links: 

Committee to Protect 

Journalists 

Freedom House 

International Center for 

Journalists 

Internews 

Reporters Without Bor-

ders 

Articles:  

Women Journalists Hon-

ored for Risking Their Lives 

For Iranian Bloggers, Risks 

Have Not Deterred Activity 

Independent News Media 

Important for Democracy 

Worldwide 

Statement by Secretary 
Clinton on World Press 
Freedom Day 

Clinton reaffirms strong 
U.S. commitment to media 
freedom worldwide 
 

President 

Obama 

delivers 

remarks at 

the National 

Academy of 

Sciences in Washington on April 27 

Science more essential 

than ever, president says 

NSF and NIH are primary 

sources of funding for aca-

demic research; the Office of 

Science òbuilds and operates 

accelerators, colliders, supercom-

puters, high-energy light sources 

and facilities for making nano-

materials,ó Obama said. 

 

Evolving Media and a 
Free Press 

"Congress shall make no 

law ... abridging the freedom 

of speech, or of the press." 

The First Amendment of the 

U.S. Constitution enshrines a 

basic U.S. belief: A free press 

nurtures democracy. Freedom 

of the press is essential to 

democracy because it empow-

ers the citizenry and holds 

governments accountable. 

 

But a free press cannot be 

effective without efficient 

mechanisms to deliver the 

news. From the earliest print-

ing press to modern-day satel-

lite transmissions, advances in 

technology have enhanced the 

power of the press by increas-

ing the speed and reach of 

information distribution.  
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America.gov News 

The Committee to Protect Jour-
nalists reports that 41 journalists 
were killed and 125 were impris-
oned in 2008. 

 

The United Nations high-
lighted the importance of a 
free media by establishing 
World Press Freedom Day 
in 1993, setting aside May 3 
each year to remember slain 
and imprisoned journalists. 
This yearõs theme is the 
safety of journalists. 

 

 

There has been a disturbing 
upswing in the number of 
journalists being imprisoned 
or killed, and more online 
journalists are being jailed 
by autocratic governments, 
say experts who spoke at a 
conference marking World 
Press Freedom Day. 
Read more... 
 

Lasantha Wickremetunga, winner 
of the 2009 UNESCO World 
Press Freedom Prize, was killed 
January 8. 

 

 

A 2008 report compiled by 
CIMA/NED called 
òEmpowering Independ-
ent Mediaó states that in 
many political settings, 
òviolence against journal-
ists is prevalent.ó 
Some of the reasons for 
this include: 
�‡���0�H�G�L�D���O�D�Z�V���D�U�H���R�I�W�H�Q��
weak and selectively en-
forced. 
�‡���*�R�Y�H�U�Q�P�H�Q�W�V���F�R�Q�W�U�R�O��
and censor the media. 
�‡���&�R�R�S�H�U�D�W�L�R�Q���I�R�U���D�F�F�H�V�V��
to information is lacking. 
�‡���7�R�R���I�H�Z���O�D�Z�\�H�U�V���D�U�H���Z�L�O�O��
ing to defend or protect 
journalists.  Read more... 
 
 
CIMAõs newest online 
report, ò10 Worst Countries 

to Be a Blogger���  ́

Great Moments in 
American Media 
Satire 
 
Do you sometimes wonder if 
the news you are getting is 
fictitious or intentionally 
skewed? There have been 
many instances where it was 
exactly that, intended to ac-
complish specific goals: to 
influence, scare, or simply 
entertain the audience or the 
creator. 
 
Humor is a powerful commu-
nication tool, and journalists 
(real and fake) have done their 
share of attempting to harness 
it, from early cartoons like this 
attempt to mock President 
Andrew Jacksonõs ambitions 
to modern TV programs that 
consist of nothing but satire. 
(See the blog entry òIs The 
Daily Show news in dis-
guise?ó) 
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