
information. Your custom-

ers or employees will look 

forward to its arrival. 

This story can fit 175-225 

words. 

The purpose of a newslet-

ter is to provide specialized 

information to a targeted 

audience. Newsletters can 

be a great way to market 

your product or service, 

and also create credibility 

and build your organiza-

tionõs identity among peers, 

members, employees, or 

vendors. 

First, determine the audi-

ence of the newsletter. This 

could be anyone who 

might benefit from the 

information it contains, for 

example, employees or 

people interested in pur-

chasing a product or re-

questing your service. 

You can compile a mailing 

list from business reply 

cards, customer informa-

tion sheets, business cards 

collected at trade shows, or 

membership lists. You 

might consider purchasing 

a mailing list from a com-

pany. 

If you explore the Pub-

lisher catalog, you will find 

many publications that 

match the style of your 

newsletter. 

Next, establish how much 

time and money you can 

spend on your newsletter. 

These factors will help 

determine how frequently 

you publish the newsletter 

and its length. Itõs recom-

mended that you publish 

your newsletter at least 

quarterly so that itõs consid-

ered a consistent source of 
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Caption describing 

picture or graphic.  

Secondary Story Headline 

This story can fit 75-125 

words. 

Your headline is an impor-

tant part of the newsletter 

and should be considered 

carefully. 

In a few words, it should 

accurately represent the 

contents of the story and 

draw readers into the story. 

Develop the headline be-

fore you write the story. 

This way, the headline will 

help you keep the story 

focused. 

Examples of possible head-

lines include Product Wins 

Industry Award, New 

Product Can Save You 

Time!, Membership Drive 

Exceeds Goals, and New 

Office Opens Near You. 
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Rachel Carson was 

a quiet woman who 

stirred extraordi-

nary controversy 

that persists dec-

ades after her 

death. Her 1962 

book Silent Spring  

brought world-

wide attention to 

the harm to human 

health and the envi-

ronment wrought 

by mishandling of a 

powerful pesticide, 

fomenting the envi-

ronmental move-

ment. In the 100th 

anniversary year of 

Carson's birth, this 

publication exam-

ines how occasion-

ally in history a 

book with a power-

ful idea can bring 

about peaceful but 

dramatic change in 

a democratic soci-

ety.  
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here September 4 at the 

third World Climate Con-

ference, launching an effort 

that will help people better 

understand and adapt to a 

rapidly changing planet. 

United States Signs Anti-

Piracy Agreement 

The United States joined 

four other nations in signing 

an international plan to 

protect ships and thwart 

piracy off the coast of So-

malia. 

G20 Ministers Say Stimulus 

Measures to Stay for Now 

Finance ministers and cen-

tral bank governors from 

the worldõs largest econo-

mies have agreed that until 

there is a sustained eco-

nomic recovery led by the 

private sector, multitrillion-

dollar stimulus measures 

taken earlier this year will 

remain.ʴ 

Iranian Negotiator Agrees to 

October 1 Talks with Six 

Powers 

Iran can abandon its nuclear 

weapons development pro-

gram and join the international 

community, or it can face 

increased international isola-

tion, a State Department offi-

cial said September 14. 

United States Imposes Special 

Tariffs on Chinese-Made Tires 

President Obama imposed 

special duties on imports of 

Chinese-made automotive 

tires for three years to correct 

market disruptions caused by a 

surge in imported tires, the 

White House said. 

Patience Urged as Afghan 

Fraud Claims Are Investigated 

The State Department spokes-

man says allegations of fraud 

in Afghanistanõs August 20 

presidential and provincial 

council elections need òa rig-

orous vetting,ó and he urged 

Afghan voters and political 

leaders to show patience as 

their countryõs independent 

election institutions deal with 

the fraud complaints. 

Nonproliferation, Climate 

Change Top U.S. Issues for 

U.N. Meeting 

The Obama administration is 

considering global issues such 

as climate change and food 

security to be immediate se-

curity challenges, along with 

more traditional security top-

ics like nonproliferation and 

arms control, as the U.S. dele-

gation prepares for the 64th 

United Nations General As-

sembly, opening September 

19 in New York. 

World Climate Conference 

Launches Global Climate 

Services Effort 

Global leaders, climate scien-

tists and experts from sectors 

such as water, agriculture and 

health finished their work 
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President Barack Obama speaks at the 
AFL-CIO Labor Day Picnic in Cincin-
nati, OH on Labor Day. September 7, 
2009. Official White House Photo by 
Lawrence Jackson)  

 
President  Barack Obama 
spent Labor Day at the AFL-
CIO Labor Day Picnic in 
Cincinnati.  In his remarks he 
acknowledged one of the 
more upbeat traditions of 
Labor Day ð "you're enjoy-
ing some good music, some 
good food, some famous 
Cincinnati chili" ð before 
noting the more serious tra-
dition being observed: 
But today we also pause. We 
pause to remember and to 
reflect and to reaffirm.  We 
remember that the rights and 

benefits we enjoy today were-
n't simply handed to Amer-
ica's working men and 
women.  They had to be 
won.  They had to be fought 
for, by men and women of 
courage and conviction, from 
the factory floors of the In-
dustrial Revolution to the 
shopping aisles of today's 
superstores.  They stood up 
and they spoke out to de-
mand a fair shake and an 
honest day's pay for an hon-
est day's work. (Applause.) 
 
Many risked their lives.  
Some gave their lives.  Some 
made it a cause of their lives -
- like Senator Ted Kennedy, 
who we remember today. 
(Applause.) 
 
So let us never forget: much 
of what we take for granted -
- the 40-hour work week, the 
minimum wage, health insur-

ance, paid leave, pensions, 
Social Security, Medicare -- 
they all bear the union la-
bel.  (Applause.)  It was the 
American worker -- men 
and women just like you -- 
who returned from World 
War II to make our econ-
omy the envy of the world.  
It was labor that helped 
build the largest middle 
class in history.  Even if 
you're not a union member, 
every American owes some-
thing to America's labor 
movement. (Applause.) 
Read more... 
 
 
 
 
 
 
 
 
The crowd listens as President Barack 
Obama speaks at the AFL-CIO Labor 
Day Picnic in Cincinnati, OH on  
Labor Day. September 7, 2009. 
Official White House Photo by Law-
rence Jackson)  

 
 
 
 
 
 
 
California third-graders watch Presi-
dent Obama deliver his national ad-
dress to Americaõs students Septem-
ber 8. 
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Students to Fulfill Re-

sponsibilities  

Drawing from his own life experi-

ences, President Obama urged 

Americaõs schoolchildren to take 

responsibility for their education 

and take advantage of the opportu-

nities that an education offers. 

òWe can have the most dedicated 

teachers, the most supportive par-

ents, the best schools in the world 

ñ and none of it will make a dif-

ference, none of it will matter 

unless all of you fulfill your respon-

sibilities,ó Obama said in a Septem-

ber 8 national address to students. 
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