
information. Your custom-

ers or employees will look 

forward to its arrival. 

This story can fit 175-225 

words. 

The purpose of a newslet-

ter is to provide specialized 

information to a targeted 

audience. Newsletters can 

be a great way to market 

your product or service, 

and also create credibility 

and build your organiza-

tionõs identity among peers, 

members, employees, or 

vendors. 

First, determine the audi-

ence of the newsletter. This 

could be anyone who 

might benefit from the 

information it contains, for 

example, employees or 

people interested in pur-

chasing a product or re-

questing your service. 

You can compile a mailing 

list from business reply 

cards, customer informa-

tion sheets, business cards 

collected at trade shows, or 

membership lists. You 

might consider purchasing 

a mailing list from a com-

pany. 

If you explore the Pub-

lisher catalog, you will find 

many publications that 

match the style of your 

newsletter. 

Next, establish how much 

time and money you can 

spend on your newsletter. 

These factors will help 

determine how frequently 

you publish the newsletter 

and its length. Itõs recom-

mended that you publish 

your newsletter at least 

quarterly so that itõs consid-

ered a consistent source of 
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Your headline is an impor-

tant part of the newsletter 

and should be considered 

carefully. 

In a few words, it should 

accurately represent the 

contents of the story and 

draw readers into the story. 

Develop the headline be-

fore you write the story. 

This way, the headline will 

help you keep the story 

focused. 

Examples of possible head-

lines include Product Wins 

Industry Award, New 

Product Can Save You 

Time!, Membership Drive 

Exceeds Goals, and New 

Office Opens Near You. 
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Women's History Month 

Honors Environmental-
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Secondary Story Headline 

Rachel Carson was 

a quiet woman who 

stirred extraordi-

nary controversy 

that persists dec-

ades after her 

death. Her 1962 

book Silent Spring  

brought world-

wide attention to 

the harm to human 

health and the envi-

ronment wrought 

by mishandling of a 

powerful pesticide, 

fomenting the envi-

ronmental move-

ment. In the 100th 

anniversary year of 

Carson's birth, this 

publication exam-

ines how occasion-

ally in history a 

book with a power-

ful idea can bring 

about peaceful but 

dramatic change in 

a democratic soci-

ety.  
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Obama Reappoints Ber-

nanke as Federal Reserve 

Chairman 

Amid the worst economic 

crisis since the Great De-

pression of the 1930s, Presi-

dent Obama has reap-

pointed economist Ben Ber-

nanke to a second term as 

chairman of the U.S. Federal 

Reserve, the nationõs central 

bank. 

A transcript of Obamaõs and 

Bernankeõs remarks 

Additional reading: 

The Global Finan-

cial System: Six 

Experts Look at 

the Crisis 

Experts describe 

the mechanics of the global 

financial system presenting 

their views concerning the 

cyclical nature of markets, 

the interdependence of 

global trade relationships, 

and the role of regulation. 

Secretary 

Clinton vis-

ited seven 

nations in 

Africa, Au-

gust 3-14, 

highlighting the Obama ad-

ministrationõs 

commitment 

to making 

Africa a prior-

ity in U.S. 

foreign policy. 

Related link: 

DIPNOTE 

 U.S. Department of State 

Official Blog. 

 

In an exclusive commentary 

published by People Maga-

zine, Secretary of State Hillary 

Rodham Clinton shares what 

she learned on her seven-

nation trip to Africaé 

What I Saw in Goma 

By Hillary Rodham Clinton 

Obama Awards 2009 Medals 

of Freedom 

Sixteen political leaders, activ-

ists, scholars and artists from 

around the world, defined by 

the president as òagents of 

change,ó received Presidential 

Medals of Freedom in a 

White House ceremony. 

Desmond Tutu, left, a leading 

anti-apartheid activist in South 

Africa, was awarded a 2009 

Presidential Medal of Freedom. 

See Also: 

Transcript of Obama's Re-

marks at the Ceremony 
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America.gov News 

On behalf of 

the American 

people ð in-

cluding Muslim 

communities in 

all fifty states ð I want to 

extend best wishes to Mus-

lims in America and around 

the world. Ramadan Kareem. 
 

Ramadan is the month in 

which Muslims believe the 

Koran was revealed to the 

Prophet Muhammad, begin-

ning with a simple word ð 

iqra. It is therefore a time 

when Muslims reflect upon 

the wisdom and guidance that 

comes with faith, and the 

responsibility that human 

beings have to one another, 

and to God. 

Like many people of different 

faiths who have known 

Ramadan through our com-

munities and families, I know 

this to be a festive time ð a 

time when families gather, 

friends host iftars, and meals 

are shared.  But I also know 

that Ramadan is a time of 

intense devotion and reflec-

tion ð a time when Muslims 

fast during the day and per-

form tarawih prayers at night, 

reciting and listening to the 

entire Koran over the course 

of the month. 
 

These rituals remind us of 

the principles that we hold in 

common, and Islamõs role in 

advancing justice, progress, 

tolerance, and the dignity of 

all human beings. 
 

For instance, fasting is a 

concept shared by many 

faiths ð including my own 

Christian faith ð as a way to 

bring people closer to God, 

and to those among us who 

cannot take their next meal 

for granted. And the support 

that Muslims provide to 

others recalls our responsi-

bility to advance opportunity 

and prosperity for people 

everywhere. For all of us 

must remember that the 

world we want to build ð 

and the changes that we 

want to make ð must begin 

in our own hearts, and our 

own communities. 
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