
information. Your custom-

ers or employees will look 

forward to its arrival. 

This story can fit 175-225 

words. 

The purpose of a newslet-

ter is to provide specialized 

information to a targeted 

audience. Newsletters can 

be a great way to market 

your product or service, 

and also create credibility 

and build your organiza-

tionõs identity among peers, 

members, employees, or 

vendors. 

First, determine the audi-

ence of the newsletter. This 

could be anyone who 

might benefit from the 

information it contains, for 

example, employees or 

people interested in pur-

chasing a product or re-

questing your service. 

You can compile a mailing 

list from business reply 

cards, customer informa-

tion sheets, business cards 

collected at trade shows, or 

membership lists. You 

might consider purchasing 

a mailing list from a com-

pany. 

If you explore the Pub-

lisher catalog, you will find 

many publications that 

match the style of your 

newsletter. 

Next, establish how much 

time and money you can 

spend on your newsletter. 

These factors will help 

determine how frequently 

you publish the newsletter 

and its length. Itõs recom-

mended that you publish 

your newsletter at least 

quarterly so that itõs consid-

ered a consistent source of 
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death. Her 1962 
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A Timeline of Environ-

mental Treaties 

This list of key environ-

mental treaties shows how 

nations are working to-

gether, politically and scien-

tifically, to safeguard our 

planet and respond to a 

global threat. The United 

States, whose pollution 

control laws serve as models 

for other nations, remains a 

leader in identifying, miti-

gating and remediating envi-

ronmental hazards. 

 

Ice chunks float in the Arctic 
Ocean as the sun sets near Bar-
row, Alaska. 
 
Read more: United States 

Hosts 32nd Meeting of Ant-

arctic Treaty Nations -  

 

Secretary Clinton and other 
officials at the Antarctic 
Treaty Consultative Meeting 
and the Arctic Council joint 
session, April 6 
 

Greenhouse Gas Cuts Now 
Could Lessen Climate 
Change Effects 

Slashing emissions by 70 per-
cent may limit most danger-
ous consequences 

 
Cutting emissions of green-

house gases like carbon diox-

ide (CO2) by 70 percent dur-

ing the 21st century could 

help nations worldwide avoid 

the most dangerous potential 

consequences of climate 

change, according to a new 

study by scientists at the U.S. 

National Center for Atmos-

pheric Research (NCAR) in 

Colorado. 

Read more... 
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Earth Day 2009, April 22, 
will mark the beginning of 
The Green Generation 
CampaignTM  which will 
also be the focus of the 
40th Anniversary of Earth 
Day in 2010. With negotia-
tions for a new global cli-
mate agreement coming up 
in December, Earth Day 
2009 must be a day of ac-
tion and civic participation, 

to defend The Green Gen-
erationTMõs core principles: 

A carbon-free future based 
on renewable energy that 
will end our common de-
pendency on fossil fuels, 
including coal.  

An individualõs commit-
ment to responsible, sus-
tainable consumption. 

Creation of a new green 
economy that lifts people 
out of poverty by creating 
millions of quality green 
jobs and transforms the 
global education system 
into a green one. 

 

 

 

The 40th Anniversary of 
Earth Day in 2010 will be 
recognized by future gen-
erations as a turning point 
for all people worldwide 
and will mark the beginning 
of a new era of personal, 
corporate, and government 
responsibility for preserving 
the Earth. Earth Day Net-
work and its Green Genera-
tionTM campaign partners 
will create and launch a 
world wide education and 
media campaign to mark 
that beginning 
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